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Introduction：
　　　The　lnternational　Business　Program　of　the　School　of　Business　Administration　at　Meiji
University　has　two　components：
　　（1）　The　Overseas　International　Business　Program　for　International　Students（0－IBP）
　　（2）　The　International　Business　Program　for　Japanese　students（J－IBP）．
　　　Both　programs　were　instituted　in　the　2002　academic　school　year．　The　rationale　for　the
programs　was　to　give　our　students　new　opportunities　to　broaden　their　vision　by　interacting
with　students　from　overseas　institutions（0－IBP）and　increase　their　knowledge　of　business
English　and　foreign　culture　by　studying　at　institutions　overseas　that　teach　business　English．
and　business　presentations（J－IBP）．　We　wanted　to　show　our　students　the　need　for　both（1）a
high　level　of　communicative　English（much　higher　than　many　students　who　have　never
communicated　with　foreigners　or　lived　overseas　realize）and（2）abetter　understanding　of
foreign　culture　and　thinking．　Our　School　believes　these　are　prerequisites　for　Japanese　busi－
ness　professionals　in　our　modern　global　age　and　the　programs　were　developed　because　the
administration　thought　that　the　School　should　take　the　lead　in　providing　our　students　special
opportunities　to　develop　their　knowledge　in　these　essential　areas．
1．　Overseas　IBP
　　　The　Overseas　International　Business　Program　for　International　Students（0－IBP）was
developed　by　the　School　of　Business　Administration　of　Meiji　University　during　the　2001
academic　school　year．　The　purpose　of　the　O－IBP　is　to　provide　a　forum　where　selected　foreign
English－speaking　students（1）can　interact　and　learn　with　School　of　Business　Administration
students　using　English　as　the　medium　of　instruction．　It　was　hoped　that　by　integrating　the
foreign　students　into　our　existing　classes　for　a　short　period　our　regular　students　would　be－
come　more　aware　of　the　need　for　English　as　a　means　of　global　communication－and　as　a
result　become　more　motivated　to　study　English，（as　well　as　other　foreign　languages　and
cultures）．　The　goal　for　the　foreign　students　was　to　give　them　a　better　understanding　of
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Japanese　busine’ss　practices　and　the　Japanese　language　and　culture．
　The　O－IBP　has　the　following　academic　components：
（1）　aspecial　lecture　series　in　English　with　invited　speakers　offering　a　depth　of　experience
　　in　broad　areas　of　Japanese　business．
（2）　access　for　the　invited　foreign　students　to　selected　seminars　and　classes　of　the　School
　　of　Business　Administration．
（3）　business　field　trips　to　factories　with　innovatjve　assembly　lines　and　production　facili－
　　ties．
（4）　cultural　field　trips．
（5）　two－day　overnight　seminar　at　the　Meiji　Lake　Yamanaka　Seminar　House．
　　　The　pilot　O－IBP　ran　frqm　June　10－June　28，2002．　For　the　first　pilot，　four　foreign　students，
all　from　the　U，　S．，　were　selected②．　Two　were　from　The　Haas　School　of　Business　at　UC－
Berkeley，　one　was　a　chemical　engineering　and　materials　science　major　at　UC　Berkeley　who
planned　to　go　on　for　an　MBA　and　one　student　was　from　San　Jose　State　University　majoring
in　computer　engineering　qnd　Japanese（3）．　We　were　pleasantly　surprised　that　lO20f　our　stu－
dents　signed　up　officially　to　attend　the　different　components　of　the　program，　and　if　the　num－
ber　of　students　in　existing　classes　and　seminars　which　the　foreign　students　attended　were　to
be　included，　the　number　of　students　directly　influenced　by　the　program　would　rise　signifi－
cantly（4）．
　The　requirements　for　the　foreign　students　for　the　O－IBP　2002　program　were　as　follows：
（1）　Must　be　currently　registered　in　an　accredited　higher　institution　of　learning　with　a
　　major　in　a　business　field（5）．　Junior　and　senior　students　are　preferred　but　freshmen，
　　sophomore　and　graduate　students　who　fit　the　criteria　are　welcome　to　apply．
（2）　Should　be　recommended　by　a　full－tirne　faculty　member　of　the　department．
（3）　Should　have　a　GPA　of　3．20r　better．
（4）　Should　have　minimal　ability　in　the　Japanese　language，　such　as　one　year　or　preferably
　　two　years　of　undergraduate　Japanese　at　a　university　or　two　years　of　high　school　Japa－
　　nese．
（5）　Should　be　in　good　health．
　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　i（6）　Should　be　willing　to　participate　and　help　with　discussion　with　Japanese　students　who
　　may　have　limited　English　skills．
（7）　Should　be　able　to　pay　for　his／her　transportation　costs　to　and　from　Japan．
（8）　Should　write　a　two　page　essay　on　why　he　or　she　wishes　to　participate　in　the　program．
　　　The　four　O－IBP　foreign　students　selected　had　a　combined　GPA　average　of　3．57　and　all　had
studied　Japanese，　at　least　at　the　introductory　level（6）．　The　Schoors　students　signed　up　volun－
tarily　and　included　students　from　the　lst　year　through　the　4th　year（7）．　Most　of　them　came
from　a　broad　range　of　seminars　at　the　School　of　Business　Administration．　For　the　pilot　2002
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O－IBP，　the　total　costs　in　Japan（except　for　personal　costs）were　paid　for　by　the　School　of
Business　Administration，　From　2003，　the　program　wiil　be　subsidized　and　overseas　students
will　pay　about　half　of　the　total　cost　of　the　program．　Whether　this　will　affect　enrollment　from
overseas　students　remains　to　be　determined．
0－IBP　2002
　　　The　O－IBP　2002　was　held　at　both　Surugadai　campus　and　the　lzumi　campus．　Our　students
spend　their　first　two　years　at　the　Izumi　Campus　while　spending　their　third　and　fourth　years
at　the　Surugadai　Campus．　Most　of　the　IBP　lectures，　seminars，　and　classes　were　held　at　the
Surugadai　Campus　but　we　also　wanted　to　give　our　lst　and　2nd　year　students　opportunities　to
hear　Iectures　without　having　to　commute　to　the　Surugadai　Campus．
Academic　O－IBP　Schedule　for　2002
1）　0－IBP　lecture　series：One　important　component　for　the　academic　portion　of　the　O－IBP
was　a　lecture　series　in　English　presented　by　business　professionals（8）．　There　were　ten　special
lectures，　all　of　which　the　foreign　students　were　required　to　attend。　Our　students　signed　up　at
the　office　by　marking　the　lectures　they　would　attend，　with　a　minimum　of　five　needed　to　allow
them　to　participate　in　the　other　functions　of　the　program．　Attendance　at　the　lectures　was
taken　by　the　office　on　a　role　chart．　Although　the　School　gave　students　special　privilege　to　be
excused　from　regular　classes　during　the　program，　most　students　were　not　able　to　attend　all
the　lectures．　The　lecture　series　for　2002－IBP　is　as　follows：
20021BP　Lecture／Discussion　Series
Topic：“Accounting　and　Auditing　in　Japan”Time＆Date：12：30～14：00，　June　l　lth，　Placα
Room　1064，　Liberty　Tower，　Surugadai　Campus；
Lecturer：Mr。　Keikichi　Suwabe，　CPA（Japan）and　Senior　Partner　at　Tohmatsu＆Co．（a
member　firrn　of　Deloitte　Touche　Tohmatsu），Tokyo　Office．　Mr，　Suwabe　studied　economics　at
Keio　University　in　Tokyo．　He　has　26　years　of　experience　in　auditing　in　both　Japan　and　the
U．S．，　working　for　multinational　and　local　clients　in　trading，　manufacturing，　and　telecommuni－
cations　industries．
Topic：“New　Trends　in　Personnel　Management　in　Current　Japan”Time＆Date：10：30～
12：00，June　l2th，　Place：Izumi　Campus；
Lecturer：Dr．　Ernest　van　Helvoort　Dr．　van　Helvoort　studied　Industrial　Psychology　and
Management　at　the　University　of　Nijmegen（The　Netherlands）and　the　University　of　Califor－
nia，　Berkeley．　He　obtained　a　Ph．　D．　in　Social　Sciences　frorn　Nijmegen　University　based　on　a
comparative　stud．y　of　Personnel　Management　Practices　in　Japan　and　The　Netherlands．　He　is
the　president　of　Far　East　Relations，　Inc．，　a　Tokyo－based　consulting　firm　specialized　in
intermediation　activities　between　European　and　Japanese　companies．
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Topic：“Legal　Issues　in　Business”Time＆Date：14：10～15：40，　June　l4th，　Place：Room　1155，
Liberty　Tower，　Surugadai　Campus；
Lecturer：Dr．　William　Bernard　Cleary　Dr．　Cleary　holds　a　Ph．　D　from　Hokkaido　University
and　a　J．　D．　from　California　Western　School　of　Law．　He　is　a　member　of　California　and　New
York　Bar，　and　a　Japanese　Law　Advisor　for　the　United　States　Government．　He　has　fifteen
years　of　experience　of　working　with　Japanese　and　American　corporate　clients．　He　is　currently
amember　of　Blakemore＆Mitsuki，　handling　international　commercial　matters，　litigation　and
corporate　matters　for　both　Japanese　and　foreign　clients，　He　is　fluent　in　the　Japanese　lan－
guage．
Topic：“Transformation　of　Japanese　Companies　in　the　Current　Economic　Environment　in
Japan　一　Focus：Kao　Corpor註tion”Time＆Date：10：10～11：40，　June　l7th，　Place：Room　1086，
Liberty　Tower，　Surugadai　Campus；
Lecturer：Professor　Hiroshi　Hirai，　Toyo　Gakuen　University．　Professor　Hirai　studied　law　at
Chuo　University．　He　joined　Kao　Corporation　in　l968　and　served　as　Managing　Director　of　Kao
Malaysia　Sdn　Bhd（1987－1991），Managing　Director　of　Kao　Thailand　Co．，　Ltd．（1991－1995），and
Director　of　International　Consumer　Product　Division，　Kao　Corporation　in　Japan（1996－1999）．
He　has　expertise　in　marketing，　distribution　and　international　management．
Topic：“Observation　of　Japanese　Business　From　Chronological　Perspective”Time＆Date：
14：10～15：40，June　17th，　Place：Room　1087，　Liberty　Tower，　Surugadai　Campus；
Lecturer：Professor　Tatsuo　Nobu，　Kokushikan　Univerliity．　Professor　Nobu　studied　commerce
at　Waseda　University．　He　holds　an　MBA　in　International　Management　from　Thunderbird，
American　Graduate　School　of　International　Management　and　an　MA　in　commerce　from　Meiji
University．　He　worked　in　International　Department　of　Orix　Co．，　Ltd．，　specializing　in　cross－
boarder　financial　practices　and　leveraged　lease　for　aircraft　and　ships．　He　also　served　as　Vice
President　and　Comptroller　of　Orix’s　joint　venture　in　the　Philippines．
Topic：“Japanese　HR　Management　at　a　Crossroads”Time＆Date：10：10～11：40，　June　18th，
Place：Room　lO84，　Liberty　Tower，　Surugadai　Campus；
Lecturer：Mr．　Yukio　Sadamori，　Manager，　International　Human　Resources，　Mitsui＆Co．，　Ltd．
Mr．　Sadamori　studied　economics　at　Keio　University　and　holds　an　MBA　from　McGill　Univer－
sity　in　Canada．　He　is　a　human　resource　manageinent　professional　with　Mitsui＆Co．　Ltd．，　a
Japanese　integrated　trading　powerhouse．　At　Mitsui，　he　has　held　various　important　Human
Resource　management　positions　including　hurnan　resource　manager　at　Mitsui＆Co．，　USA
（1982－1989）　and　international　human　resource　manager「at　corporate　headquarters
（1989－1998）．He　is　currently　general　manager　of　the　training　and　development　department　of
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Bussan　Service　Co．，　Ltd．，　and　manager　of　international　human　resource　department　of　Mitsui
＆Co．，　Ltd．
Topic：“Toray’s　New　Product　Management”Time＆Date：14：10～15：40，　June　19th，　Place：
Room　1086，　Liberty　Tower，　Surugadai　Campus；
Lecturer：Mr．　Atsuo　Kanai，　Lecturer，　Tokyo　Metropolitan　University．　Mr．　Kanai　was　General
Manager，　Pharmaceutical　Planning，　Toray　Industries，　Inc．　and　was　Senior　Researcher　at
Toray　Business　Research　Institute．
Topic：“Cultural　Differences　between　Japanese　and　Americans：Decision　Makin窪　and　Self－
Concept”Time＆Date：10：10～11：40，　June　25th，　Place：Room　1084，　Liberty　Tower，　Surugadai
Campus；
Lecturer：Ms．　Kyoko　Seki，　Ms．　Seki　holds　an　MA　in　speech　communication　from　San　Fran－
cisco　State　University．　She　has　worked　for　Sony　Corporation　as　Coordinator　at　International
Human　Resources　Dept．，　Senior　Consultant　specialized　in　human　assessment　at　Personnel
Decisions　International　Japan，　and　taught　as　Lecturer　at　Toyo　Women’s　College．　She　is　cur－
rently　a　personal　coach　specialized　in　interc．ultural　communication．　She　has　worked　for　such
firms　as　Philips　Japan，　Ltd．，　Pharmacia＆Upjohn，　Nortel　Japan，　Reynolds　Japan，　Compaq
Computer，　and　Ishikawajima－Harima　Heavy　Industries　Co．，　Ltd．
Topic：Differences　in　Japanese　and　American　Business　Practices　as　Observed　in　Interna－
tional　Workplaces　Time＆Date：14：10～15：40，　June　26th，　Place：Room　lO86，　Liberty　Tower，
Surugadai　Campus；
Lecturer：Ms．　Misa　Fujio，　Lecturer，　Tokyo　Fuji　University．　Miss　Fujio　is　a　lecturer　of　English
and　cross－cultural　communication　at　Tokyo　Fuji　University．　She　is　also　a　doctoral　student　at
University　of　Tokyo．　She　has　worked　as　executive　secretary　for　some　global　companies　such
as　Johnson＆Johnson　and　Kodak．
Topic：“Comparison　of　advertising　business　between　Japan　and　U．　S．”Time＆Date：15：
50～17：20，June　26th，　Place：Room　1075，　Liberty　Tower，　Surugadai　Campus；
Lecturer：Professor　Hideo　lshikawa，　Josai　University．　After　graduating　from　Waseda　Uni－
versity，　he　worked　for　Hakuhodo，　one　of　the　leading　advertising　agencies　in　Japan．　He　held
such　key　posts　as　Manager　of　Okinawa　and　New　York　Offices，　Assistant　to　the　President，
General　Manager　of　International　Network　Div．，　Associate　Board　Member／CEO　of　a　subsidi－
ary　corllpany　and　Senior　Adviser．
2）　Open　seminars　and　classes：There　were　also　12　different　seminars（8　business　seminars
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and　4　seminars　of　non－business　subjects），　as　well　as　selected　classes　for　the　foreign　students
to　choose　from（9）．　In　order　to　facilitate　the　participating　teachers’preparations，　the　IBP　com－
mittee　designated　certain　foreign　IBP　students　to　attend　each　class．　Which　students　would
attend　which　class　was　decided　at　the　orientation　session．　The　serninars　opened　to　O－IBP
students　by　School　of　Business　Administration　seminar　teachers　are　as　follows。
0－IBP　Open　Seminars　and　classes
Professor　S．　Kato’s　Seminar　II
　　　Ms．　Kato　is　specialized　in　business　and　economy　in　Russia　and　also　in　East　European
countries．　The　class　will　be　conducted　in　English，　if　overseas　students　on　IBP　are　attending
the　class．　This　seminar　is　aimed　at　writing　an　essay　on　business　management　and　challenging
the　Faculty　Award　for　the　most　excellent　essay．　Students　can　choose　any　topic　related「to
business　management，　On　June　21st，　a　student　will　give　a　presentation　on　either“Transition
to　Market　Economy　in　Russia　and　China”or“New　Trend　in　Business　Outsourcing”（tentative
title）。　The　former　is　the　theme　of　his　last　year’s　essay，　whereas　the　latter　is　the　topic　he　is
currently　interested　in．　After　the　presentation，　the　points　he　has　made　will　be　discussed　in　the
claSS．
Professor　M．　Takahashi’s　Seminar
　　　This　seminar　is　a　sophomore　class　and　its　purpose　is　research　on　Orgahization　Theory
and　Organizational　Behavior．　Now，　the　seminar　is　studying　Comparative　Management　Sys－
tems（『比較経営論』），that　is，　Asian　management　system，　European　management　system，　and
American　management　system．　The　seminar　plan　for　June　l2　is　as　follows：
Reporter：Ms．　Sachie　Shirai（白井さち絵）
Title：The　Company　and　Management　in　Germany（「ドイツの企業と経営」）
Professor　E．　Abe’s　Seminar　II　and　III
（Thursday　200r　27，　from　2：10　PM　to　5：20　PM）
Topic：Business　Strategies　of　Japanese　Firms　from　the　1980s　to　the　1990s
　　　“Why　Japanese　Firms　have　fallen　behind　American　Rivals？”
　　　In　this　seminar，　students　will　discuss　why　Japanese　firms　have　fallen　behind　American
firms　in　some　industries　like　semiconductors，　personal　computers，　pharmaceuticals　and　so　on，
while　several　Japanese　firms　still　have　strong　advantages　in　certain　industries，　such　as　auto－
mobiles　and　consumer　electronics．　Comparing　the　l990s　with　the　1980s　when　Japanese　firms
had　their　heyday，　we　learn　the　fundamental　reason　for　Japanese　firms’weaknesses　at　the
moment．
Professor　T．　Sakamoto’s　Seminar
The　Relationship　between　Japanese　Multinationals　and　their　foreign　subsidiaries：Fujitsu
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and　ICL　Japanese　companies　have　internationalized　with　the　purpose　of　expanding　the
market　of　their　products．　They　have　set　up　sales　subsidiaries　and　taken　over　local　companies
overseas　to　increase　their　markets．　ICL　PLC（ICL，　originally　International　Computer　Limited）
has　been　one　of　the　local　companies　which　Fujitsu　Limited（Fujitsu）took　over．　Since　then，
ICL　has　undergone　a　radical　transformation　from　a　problem－ridden　mainframe　computer
maker　into　an　expanding　computer　software　and　services　company　with　no　manufacturing
operations．　After　ICL　became　end－user（customer）oriented，　it　has　not　always　adopted　Fujitsu
products　when　it　has　developed　and　commercialized　system　goods．
　　　With　such　a　movement，　conflict　between　Fujitsu　and　ICL　has　arisen．
　　　We　can　say　that　the　conflict　has　arisen　from　the　difference　between　ICL，　which　has　quickly
carried　out　a　radical　transformation，　arld　Fujitsu，　which　is　far　behind　in　its　transformation．
　　　In　my　lecture，　the　first　question　that　will　be　addressed　is　why　ICL　could　achieve　a　radical
transformation．　And　the　second　question　is　why　Fujitsu　could　not　cope　with　ICL’s　transfor－
mation．　The　other　issue　is　on　today’s　relationships　between　Japanese　multinationals　and　their
foreign　subsidiaries．　In　theories　of　the　multinational　enterprise，　a　firm　requires　some　form　of
‘advantage’in　order　to　operate　and　compete　irl　an　unfamiliar　foreign　environment。　The　ad－
vantage　lies　in　superior　technology，　information，　knowledge，　organizational　techniques，　and
so　on．　Japanese　firms　have　also　internationalized　and　multi－nationalized　through　transferring
superior　technology，　production　systems　and　access　to　finance　during　the　1970’s　and　l980’s．
But　since　1995，　Fujitsu　has　accepted　ICL’s　superior　system　engineering，　marketing　and　so　on．
It　has　learned　from　ICL’s　radical　transformation　and　focused　on　open　system（software　and
services　and　multimedi．a　products）with　a　view　to　becoming　a　total　solution　provider．　We　can
say　that　a　flow　in　reverse　has　arisen　from　a　foreign　subsidiary　to　a　parent　company　in　the
transfer　of　advantage．
　　　Therefore，　to　complete　the　theoretical　picture　of　the　multinational　enterprise，　we　should
make　clear　what　is　the　means　of　a　reverse　flow　in　the　transfer　of　advantage．
Professor　Matsuno’s　Seminar
（June　14th　and　June　28th）
　　　Three　junior　students　will　give　presentations．　Students（twelve，　including　presenters）
and　the　lecturer　will　have　discussion　on　each　presentation．　Students　are　to　submit　their
dissertations　in　one　and　half　years　arld　they　have　just　started　choosing　which　topic　to　take．
This　seminar　studies　basically　environmental　problems，　but，　as　students　are　given　large
discretion，　what　kind　of　topics　they　will　talk　about　is　not　known　by　the　date．
　　　Presentations　and　discussiorls　are　made　in　Japanese．　If　participants　have　difficulty　in
understanding　Japanese，　presentations　will　be　translated　very　briefly　in　English．　Participa－
tion　in　discussions　is　welcomed　either　in　Japanese　or　in　simple　English．
　　　Air　pollution　problems　in　Japan　since　the　high　economic　growth　period（1960s）through
recently　are　reviewed　socio－economically．　The　sudden　change　in　the　national　environmental
policy　in　1970　will　be　closely　explained．
　　　The　lecture　will　be　only　in　Japanese．
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Professor　N．　Ikoma’s　Seminar
　　　This　seminar　aims　to　study　the　folk　culture　of　Japan．　In　the　June　IBP　session（s），　the
findings　of　our　research　on　the　festivals　in　Yamagata　Prefecture　will　be　discussed　along　with
some　major　Japanese　festivals　such　as　Aoi　Matsuri　in　Kyoto　and　festivals　in　Okinawa　which
still　retain　much　of　Japanese　traditional　culture．　Videotapes　will　be　shown　and　exchange　of
opinions　with　seminar　students　will　be　encouraged．　The　IBP　students　from　overseas　are
expected　to　give　comments　on　the　lecture．　We　intend　to　consider　the　present　Japanese　cul－
ture　by　exploring　its　basic　structure　as　evidenced　in　the　tradition　of　folk　festivals．　The　class
will　be　rhainly　conducted　in　Japanese：however，　views　and　opinions　are　to　be　exchanged
among　students　in　English．
Professor　Y．　Oishi’s　Seminars　and　Lectures（Marketing）
Seminar　I（June　26，2nd　Period，　Room：AV7）
　　　Two　Japanese　students　will　give　presentat｛ons　on　marketing　issues　in　English．　After
their　presentations，　the　class，　including　overseas　IBP　students，　will　freely　discuss　the　issues
presented．　At　the　end　of　the　class，　Professor　Oishi　will　explain　and　comment　on　the　remaining
topics．　Although　Japanese　students　may　not　speak　fluent　English，　they　will　do　their　best　to
inform　overseas　IBP　students　on　marketing　situations　in　Japan　and　to　share　their　opinions
with　them．
Seminar　II（June　20，3rd　Period，　Room：1152）
　　　First，　a　Japanese　student　will　give　a　presentation　in　English　on　a　marketing　or　business
issue，　the　contents　of　which　have　been　given　to　other　students　in　advance　with　relevant
English　newspaper　articles．　Discussion　will　follow　the　presentation，
　　　Then，　a　research　group　will　present　its　research　findings　as　an　interim　report．　On　this
day，　the“Mobile　Business”research　group　will　give　a　presentation　in　Japanese，
Seminar　II（June　27，3rd　Period，　Room：1152）
　　　First，　a　Japanese　student　will　give　a　presentation　in　English　on　a　marketing　or　bus量ness
issue，　the　contents　of　which　have　been　given　to　other　students　in　advance　with　relevant
English　newspaper　articles．　Discussion　will　follow　the　presentation．
　　　Then，　a　research　group　will　present　its　research　findings　as　an　interim　report．　On　this
day，　the“Regional　Currency”research　group　will　give　a　presentation　in　Japanese．
　　　Lecture　in　Marketing（June　20，2nd　Period，　Room：1103）
　　　Relationship　Marketing（RM）：Definition　and　Some　Concepts，　such　as　SCM．
　　　RM　is　a　very　important　marketing　Inethod　Qf　these　days．　In　order　to　understand　current
marketing　issues，　we　have　to　look　into　RM　basically．　This　lecture　introduces　initial　topics　of
RM　and　next　week　we　will　study　RM　in　more　detail．
　　　This　lecture　will　be　given　by　Professor　Oishi，　mostly　in　Japanese，　with　a　number　of　tables
and　figures　prepared　in　both　Japanese　and　English，　Professor　Oishi　will　explain　those　in
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English，　too．
Lecture　in　Marketing（June　27，2nd　Period，　Room：1103）
　　　Special　Lecture　to　be　presented　by　Mr．　Iwao　Hattori，　Director，　International　Business
Division，　Shiseido．
　　　Shiseido　is　the　most　famous　cosmetics　company　in　Japan．　They　sell　their　products　all
over　the　world．　Mr．　Hattori　will　discuss　Shiseido’s　global　strategy，　global　branding　and　global
competition．　His　lecture　will　be　presented　mostly　in　Japanese，　using　many　English　words．
Professor　T．　Hiranuma’s　Seminar
　　　In　our　seminar　we　will　confine　our　discussion，　for　the　most　part，　to　In－Plant　Education＆
Training，　which　is　the　most　important　aspect　of　Human　Resource　Management　in　the　work－
place　in　Japan．　For　Example，　Just－ln－Time　Production　System　is　based　upon　Multi－skill　Train－
ing　for　assembly　workers．　Most　students　are　interested　mainly　in　Skill　Training，　Supervisor
Training　and　Management　Training．　The　textbook　we　read　is‘‘Education　and　Human　Re－
source　Development”．　We　will　discuss　in　English，　but　will　also　use　Japanese　where　students’
English－speaking　skills　prove　insufficient．
Professor　Y．　Yamashita’s　Seminar　and　Classes
Seminar　II（Friday，　June　14，3rd　period）
　　　This　seminar　is　a　third－year　English　seminar．　There　are　six　students　who　are　interested
in　the　improvement　of　their　English　skills，　especially　in　the　area　of　business　English．
English　I（Tuesday，　June　l8，4th　period）
　　　English　l　is　a　required　language（English）course　for　the　first－year　students．　This　course
focuses　on　English　speaking　skills．　The　student　Ievel　is　lower　intermediate．
Seminar　I（Tuesday，　June　18，5th　period）
　　　This　seminar　is　a　second－year　English　seminar．　There　are　eight　students　who　are　inter－
ested　in　the　improvement　of　their　English　skills，　especially　in　the　area　of　business　English．
　　　What　we　will　be　doing　during　these　hours　or　how　you　can　prepare　for　these　will　be
announced　later．
Professor　Y．　Ii’s　E皿glish　Class
（Tuesday，　June　llth，2nd　Period，　Room：1106）
　　　This　class　is　designed　to　acquaint　students　with　current　domestic　and　international　af－
fairs　and　equip　them　with　English　vocabulary　to　discuss　such　issues．　Articles　from　such
newspapers　and　magazines　as　The　New　York　Times，　The　Washington　Post，　International
Herald　Tribune，　Asahi　Shinbun，　The　Economist，　Business　Week　and　Time　are　mainly　used．
Visiting　overseas　students　on　International　Business　Program　are　welcome　to　exchange　their
views　of　world／domestic　affairs　in　English．
Professor　V．　E．　Johnson’s　semi皿ar　and　classes
Business　Communication（June　ll）
　　　The　class　begins　with　an　assigned　business　topic　of　current　interest．　The　students　will
have　read　an　article　from　a　current　newspaper　or　journal　before　class　and　the　class　time　will
be　used　mainly　as　discussion　time　in　groups，　with　the　foreign　students　offering　their　opinions
as　well，　in　the　smal］group　discussions．（class　and　discussion　are　in　English）
Seminar　II　American　Studies（June　14，21）
　　　The　junior　seminar　is　currently　studying　Revolutionary　American　beliefs　and　values，
beginning　with　an　introduction　to　Enlightenment　thinking　and　how　the　writings　of　John
Locke　and　Jean－Jacques　Rousseau　influenced　Thomas　Jefferson（using　readings　and　the　Ken
Burns　PBS　TV　series　on　Thomas　Jefferson）and　other　early　colonial　leaders．　The　goal　of　this
section　being　to　better　understand　the　American　identity．　Seminar　students　will　give
Powerpoint　presentations　in　English　on　selected　aspects　of　American　companies　in　Japan
according　to　the　previous　schedule．（English　only）
3）　Business　field　trips：（1）to　the　Nissan　factory　in　Tochigi（1°）and（2）to　the　Canon　factory
in　Toride（1D．　In　both　field　trips，　the　foreign　students　and　our　students　who　had　signed　up
previously　traveled　by　chartered　bus　to　the　factories　along　with　selected　IBP　committee
members　and　were　given　explanations　and　tours　conducted　in　English．
4）　Cultural　field　trips：（1）to　the　Tokyo　Metropolitan　Edo　Museum（t2）and　on　the　way　tQ
the　Yamanaka　Training　Camp，　they　visited（2）the　Edo　Tatemono－kan．
5）　Meiji　Yamanaka　Seminar　House　Training　Camp：The　O－IBP　students　along　with　se－
lected　IBP　committee　members　went　by　chartered　bus　to　a　two－day　seminar　at　the
Yamanakako　Seminar　House（1：1）．　The　training　camp　activities　included　an　international　busi－
ness　case　study　and　small－group　and　general　discussions　on　problems　related　to　cultural
differences．
6）　Extra　activities　and　functions：there　were　an　orientation　session，　welcoming　ceremony
and　a　farewell　party　for　the　O－IBP　students　who　participated　in　the　program，　where　all　stu－
dents　who　completed　the　program　received　certificates　of　completion　of　the　20021nternational
Business　Program（14）．
　　　In　addition　to　the　above　program，　the　foreign　students　participated　almost　every　evening
in　activities　with　our　students，　going　out　and　experiencing　the　Japanese　student　lifestyle　in
Tokyo，　These　sessions　had　a　significant　impact　on　marly　of　our　students，　as　in　an　informal
atmosphere　they　could　ask　questions　and　learn　about　foreign　university　lifestyle　and　culture．
In　particular，　our　students　were　impressed　with　the　fact　that　the　foreign　students　could　stay
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out　late，　but　were　completely　serious　about　their　academic　studies　and　were　very　active　and
professional　the　next　day；asking　and　answering　questions　at　the　lectures　and　in　all　classes．
As　one　Meiji　student　said，“I　think　they　are　a　different　species．”（15）
　　　The　non－academic　components　of　the　program　are　as　follows：
1）　Room　and　Board：The　School　of　Business　Administration　provided　the　foreign　O－IBP
students　with　expense－free　room　and　board．　The　foreign　students　stayed　at　National　Olym－
pics　Memorial　Youth　Center（16）and　also　at　the　Yoyogi　Club　for　several　days　while　that　center
was　closed　for　a　holiday．
2）　Tutors：Selected　students　were　assigned　to　be　voluntary　tutors（】7）．　The　voluntary　tutors
met　the　foreign　students　at　Narita　Airport，　took　them　to　the　Olympic　Center，　stayed　with
them　at　the　Olympic　Center　and　helped　them　check－in　and　check－out　between　the　two　hotels
and　went　with　them　to　the　two　campuses　for　the　activities。
3）　Guidebook：Afull　guidebook　was　published　in　English　containing　the　complete　program
as　well　as　important　information　about　Meiji　University，　Tokyo，　customs　and　manners　in
Japan，　transportation，　how　to　use　the　Olympic　Youth　Center，　what　to　do　in　medical　emergen－
Cles，　etc．
The　full　schedule　for　the　20020－IBP　is　as　follows
Appendix　A：IBP　Schedule
＊＝Izumi 　　　　　　　　　　2002．6．86／8　　Saturday：Arriva1
MondayTuesday WednesdayThursday Friday SaturdaySUnday
10 11 12 13 14 15 16
★Opening Free
ce「emony2：EngSpecia1（li）2：Lecture ★Fieldtrip：Nissan2：Semlnarll（Sakalnoto）
Orientation： （Van　Helvoort）Tochigi，　Oyama2：SeminarlI（Johnson）★Cultura1
Yoyogl，3：Lecture 2：Seminarll（lkbma）Fieldtrip：
Surugadai（Suwabe）4＊His．　of　BA（Abe） 2：SeminarlI（T．Abe）Museu．ms，
5＊Seminar　I 3：Seminarll（Matsuno）Ryogoku
5：Bus．Com． （M．Takahashi） 3：SeminarlI（Yamashita）11：00－17：00
（Johnson） 4：Lecture（Cleary）
17 18 19 20 21 22 23
Free
2：Lecture2：Lecture 2：His．　of　Japanese2：Markting（Oishi）2：Seminarll（Kato）Yamanakako
（Hirai） （Sadamorl）Management3；Seminarll（Oishi）2：Sem．inarll（Johnson）Seminar
（Sasaki） 4：SeminarII（Suzui）2：Seminarll（lkoma）C mp
4：Lecture4＊Engl 4：SeminarII（Abe）2：S minarll（T．Abe）
（Nobu） （Yamashjta）4：Lecture（Kanai）5：Seminarlll（Abe）★Yalnanakako
5＊Seminar （＋★Museums，　Koganei）
（Yamashita）
24 25 26 27 28 29
★Fieldtrip：2；Lecture（Seki）2＊Seminar　I（Oishi）2：Markting（Oishi）21Management＆Envi一DepatureCannon 3：SeminarII（Oishi）ronment（Matsuno）
4：Lecture（Fujio）4：SemjllarII（Suzui）2：Se．minarII（Sasaki）
5：Lecture 4：SeminarII（Abe）2：S lninarll（Matsuno）
（lshikawa） 5：SeminarlII（Abe）2：Seminar11（Yamashita）
★Farewe1．i　party
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Feedback　from　Japanese　students　participating　in　the　20020－IBP
　　　After　the　program，　some　teachers　took　it　upon　themselves　to　ask　the　students　for　feed－
back　on　what　they　thought　of　the　activities　they　attended．　The　following　student　feedback
is　from　information　collected　from　Prof．　Taku　Abe　and　Prof．　Y．　Yamashita（匪8）：
（1）Prof．　Yamashita’s　lst－year　students
Student　l：When　I　took　part　in　IBP，1　thought　many　things．　For　example，　I　thought　I　want　to
go　abroad　to　speak　English，　to　communicate　with　many　foreigners，　and　so　on．　I　want　more
opportunity　so　I　think　I　have　to　study　English　Inore　time．　I　knew　difference　of　thinking
between　Japan　and　America　in　Yamanakako　English　Seminar．　In　that　Serninar，　I　tried　to
debate　with　each　other　about　business．　The　difference　makes　me　exciting，　and　I　am　very
interested　in　person　who　has　much　idea，　If　I　speak　English　very　well，　I　will　know　many　more
things．　I　want　to　experience　that　thing．　To　do　that，　I　want　to　take　part　in　many　thing．　But
I　don’t　have　much・opportunity，　so　I　hope　that　opportunity　will　be　increased　in　the　university，
In　next　spring，　we　have　next　seminar．　I　think　I　have　continued　to　study　English　until　that
time．　And　at　that　time　I　want　to　go　abroad　to　study　American　business，　and　to　communicate
with　many　foreigners．　Anyway　after　IBP，　I　come　to　more　like　English．　Though　English．is　a
tool　to　speak　with　foreigners，　I　think　English　has　many　merits　for　us．　So　taking　part　in　IBP
is　good　thing　for　me
Student　2：0ur　university，　the　college　of　management　puts　a　special　emphasis　on　the　teaching
of　English．　For　me，　the　class　system　of　a　small　number　students　is　very　usefuL　In　addition，
Ilearned　some　point　through　the　IBP　which　our　college　introduced．　One　of　the　American
students　strongly　said　they　think　individual　independence　is　an　important　thing．　Once　ever
Iheard　American　parents　train　their　children　to　think　that　their　own　opinion　is　important．
And　I’m　sure　they　have　been　asked　own　opinions　and　decision－makings　since　early　childhood．
Actually，　they　have　clear　opinion　and　capacity　to　explain　it　persuasively．　Therefore，　from　the
discussion　on　this　time，　I　could　recognize　such　an　attitude　of　theirs　as　cultural　education．
Generally　speaking，　perhaps　Japanese　need　this　more　I　think．　On　the　other　hand，　I　could　also
know　they　like　Japanese　foods，　and　it　was　funny　that　one　of　them　said　he　likes‘chikama’。　IBP
provides　us　opportunities　for　respect　other　ideas，　and　other　people．　There　will　be　much　more
things　I　can　learn．　I　think　the　more　internet　is　developed，　the　more　there　are　chances　to
communicate　between　the　students　in　each　school　by　far－sessions，　and　therefore　this　program
wi正l　be　based　on　our　learning　and　all　our　future．　And　also，　I　intend　to　make　better　use　of　these
P「ograms．
Student　3：Especially，　in　the　field　of　business　administration　we　study　as　specialty，　today，　it
is　more　important　than　other　fields　that　people　effort　to　speak　English　well　and　understand
people　and　culture　of　other　countries．　Because　a　lot　of　enterprises　became　global．　For　exam－
ple，　UNIQLO　made　its　way　into　market　of　England．　Wal－mart，　which　is　the　best　known
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company　in　supermarket　company　in　Arrierica，　is　going　to　tie　up　with　a　Japanese　supermarket
company　SEIYU，　and　make　its　way　into　Japanese　Inarket．　At　this　time，　who　says　English　is
unnecessary？Lastly，　I　want　to　effort　to　speak　English　well　and　understand　people　and　and
culture　of　other　country　for　these　reasons．
Student　4：Training　camp：Itook　part　in　staying　the　lodge　in　Lake　Yamanaka。　The　reason　for
my　having　taken　part　in　it　is　only　the　interest　in　languages．　Now，　in　my　recognition，　English
is　indispensable　to　survive　in　our　society。　If　my　English　ability　was　superior　to　others’Eng－
lish　ability　to　some　extent，　the　companies　wouldn’t　recognize　that　my　English　ability　is　their
weapon，　I　think，　our　weakness　in　English　is　understanding　spoken　English．　I　am　also　a　typical
Japanese　and　bad　at　understanding　spoken　English．　But　after　having　taken　part　in　it，　I　am
interested　in　the　different　ideas　between　the　Japanese　and　the　American．　They　always　say
“why”．　We　may　have　a　vice　of　agreement　to　everything　easily．　I　think　that　saying“why”is
a　good　point　and　1　shouid　pattern　myself　on　them．　Lastly，　I　appreciate　having　had　professors
plan　for　IBP　progra肌1　enjoyed　very　much．　If　I　had　a　opportunity，　I　would　want　to　take　part
in　it（again）．
（2）Prof．　Abe’s　seminar　students
Student　l：Iexperienced　cultural　exchanges　with　two　Americans　through　this　seminar．　To
begin　with，　I　was　surprised　that　they　were　more　independent　of　their　parents　than　me．　Lots
of　students　pay　their　own　tuition　in　America．＿＿Ithink　American　university．students　have
their　purpose，　so　they　are　very　diligent　and　study　their　major　very　hard　to　achieve　their
purpose．　Second，　I　was　surprised　they　have　sense　of　purpose．　When　I　heard　what　they　spoke
in　seminar，　1　felt　they　were　levelheaded．＿＿Through　these　two　weeks　seminars，　I　had　a　very
pleasant　experience．　In　the　future，　I　want　to　be　independent　of　my　parents　like　them！！
Student　2：This　time，　I　found　that　there　was　a　difference　on　education　between　American
students　and　Japanese　students，　in　discussing　with　two　American　students．1’狽?奄獅求@that　theY
were　very　independent，　and　I　felt　that　they　study　with　a　clear　purpose．＿＿People　often　say
that　many　students　in　American　university　study　harder　than　those　in　Japanese　university．
In　fact，　while　many　Japanese　students　tend　to　study　hard　until　they　are　high　school　students，
they　don’t　study　hard　in　the　university．　Why　is　it　said　that？Ithink　that　many　Japanese
students　don’t　have　a　clear　dream．　So　I　think　this　causes　difference　between　Japanese　stu－
dents　and　American　students．＿＿But　I　think　everything　is　not　bad　for　Japanese　education
and　studentsi　We　have　a　lot　of　knowledge　and　the　power　of　understanding　for　study　of　high
school．＿＿Now，　it　is　the　time　of　globalization　on　business　and　people’s　lives．　If　Japan　and
America　are　friendlier，　I　think　that　we　should　introduce　their　good　parts　actively
Student　3：My　teacher　said　that　American　school　student　would　join　in　our　seminar．　Then　I
imagined　at　my　discretion　the　student　to　have　a　wealth　of　golden　hair，　blue　eyes，　and　fair　skin．
Afterwards，　I　noticed　that　such　a　view　is　ridiculous．　There　are　various　races　in　America．
65
Accordingly，　it　is　said　that　America　is“melting　pot”．　The　man　who　I　imagined　is　one　of
American　races．
Student　4：In　Japanese　university，　there　are　many　ideas　that　entrance．　into　university　is　a　goal．
When　I　heard　her（American　student）talk，　I　thought　that　this　idea　is　very　wasteful．　She
seemed　to　do　avariciously　various　things　in　busy　days．　I　learned　truly　this　time　that　it　is　not
difference　of　social　systems　but　of　student’s　volition．
Student　5：Iattended　2　week　classes　in　English．　I　regretted　I　had　never　studied　English
harder．　It　is　important　to　enjoy　studying　by　myself．　Studying　something　is“enjoyable”，　I
would　like　to　think　so．
Student　6：Another　difference　is　that　foreign　students　get　interested　in　the　social　matters，
world　news，　and　they　have　their　own　opinion．　I　think　that　Japanese　students　aren’t　interested
in　politics　or　economy．　Foreign　students　know　what　they　can　do　for　their　society．　But　a　lot
of　Japanese　think“I　don’t　care　as　long　as　I　don’t　have　any　problems，　even　jf　someone　is　in
trouble．”It　is　the　wrong　attitude．　In　our　class，　I　heard　their　speeches　about　foreign　students’
school　lives．　After　the　class，　I　felt　my　opinion　includes　a　little　misunderstanding．　I　thought
that　entering　American　universities　is　very　easy，　but　actually　it　isn’t．
Conclusion　of　20020－IBP
　　　The　overwhelming　consensus　of　faculty　and　students　who　participated　in　the　2002－IBP
was　that　the　program　had　a　positive　influence　on　increasing　our　student　interest　in　learning
English　for　communicative　purposes　and　the　need　for　learning　about　and　understanding
foreign　cultures　more。　As　mentioned　earlier，　the　four　foreign　students　brought　over　from　the
US　interacted　with　102　School　of　Business　Administration　students　from　lst　year　through　4th
year　who　signed　up　officially　for　the　O－IBP，　and　with　perhaps　two　of　three　times　that　nulnber
of　students　if　we　include　the　students　in　the　regular　seminars　and　classes　they　attended．　So，
around　300　students　of　our　School　were　directly　exposed　to　the　need　for　communicative
English　and　American　university　life　and　American　culture　through　the　20020－IBP．　There
were　many　students　who　participated　in　the　O－IBP　who　became　interested　in　participating　in
our　J－IBP　while　attending　Meiji　University．　On　this　basis，　it　was　decided　that　the　O－IBP　met
the　objectives　outlined　in　the　introduction　and　that　it　should　be　made　a　continuing　program
of　the　School　of　Business　Administration．　In　future　both　should　be　expanded　and　we　should
accept　English－speaking　university　students　from　other　countries　as　well，　including　countries
where　the　mother　tongue　is　not　English．
II．　International　Business　Program　for　Japanese　students（J－IBP）
　　　The　International　Business　Program　for　Japanese　students（J－IBP）is　designed　to　give　our
students　an　opPortunity　to　study　business　English　at　private　and　public　institutions　overseas
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that　offer　the　following　necessary　program　components
（1）
（2）
（3）
（4）
Astrong　business　English／business　presentation　course　system．
Full　homestay　for　the　entire　academic　period　for　all　students．
Asafe　environment　for　students，
Achance　to　experience　sports／extra－curricular　activities．
　　　At　present，　the　School　of　Business　Administration　has　recognized　the　private　Canadian
College　of　Business　and　Language（CC），located　in　Victoria，　BC，　to　be　a　participating　institu－
tion．　J－IBP　dates　for　2003　are　for　the　February，　March，　August　and　September　CC　one－month
programs．　Students　are　met　upon　arrival　at　Victoria　by　their　holnestay　families（each　stu－
dent　has　a　different　homestay　family）and　on　the　first　day　of　classes　are　given　an　in－house
proficiency　exam　and　put　in　leveled　classes　with　foreign　students　from　a　variety　of　Asian，
South　American　and　European　countries．　The　academic　course　schedule　includes　a　variety　of
ESL　courses，　business　English　and　a　higher－level（600十TOEIC　level）business　presentation
course　for　students　who　pass　the　separate　course　qualifying　test．　At　the　end　of　the　one－month
course，　an　official　TOEIC　test（CC　is　the　only　official　TOEIC　test　center　on　Vancouver　Island）
is　available　to　students　at　extra　cost．
　　　Students　from　the　School　of　Business　Administration　have　been　going　to　CC　for　private
seminar　one－month　study　trips　conducted　for　the　past　three　years（19），　and　the　feedback　from
the　seminar　students　indicated　this　program　was　a　very　cost－effective　and　worthwhile　pro－
gram．　The　IBP　committee　of　the　School　of　Business　Administration　first　sent　J－IBP　students
in　2002　for　the　August　and　September　sessions．　On　the　basis　of　the　feedback　from　the　stu－
dents　who　participated，　the　IBP　committee　decided　to　continue　its　association　with　CC．　For
the　2003　program　CC　has　offered　special　scholarships　for　participating　Meiji　School　of　Busi－
ness　Administration　students，　the　conditions　to　be　left　up　to　the　IBP　committee．　For　the　Feb．
～March　2003　program，　the　IBP　committee　decided　to　offer　two　half　scholarships　to　the　IBP
students　who　CC　elects　as　the　students　who　participated　most　enthusiastically　and　studied
the　hardest　during　the　length　of　the　program．　It　is　hoped　that　the　availability　of　these　award
scholarships　will　increase　the　active　participation　of　our　students　at　CC．
　　　The　author　and　other　members　of　the　IBP　committee　have　seen　quite　dramatic　changes
in　students　who　have　studied　overseas　under　the　J－IBP．　These　changes　are　not　just　in　busi－
ness　English　knowledge．　In　particular，　students　show　changes　in　attitudes　toward　speaking
English，　studying　English　and　awareness　of　the　importance　of　understanding　foreign　culture．
The　latter　can　most　likely　be　attributed　to　the　influence　of　having　a　full　program　homestay
with　an　English－speaking　family　and　participating　every　day　as　a　member　of　the　family　and
understanding　the　cultural　differences．　Also，　the　fact　that　students　are　put　in　classes　with
foreign　students　from　other　countries　and　must　interact　with　them　in　English　makes　all　work
in　class　and　conversations　outside　of　class　in　English　absolutely　necessary．
From　2003，　the　IBP　committee　is．investigating　Portland　State　University　in　Portland，
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Oregon，　US，　as　a　possible　participating　institution　and　wil】send　a　small　number　of　students
there．　In　future，　it　is’hoped　that　schools　in　England　and　other　European　countries　may　receive
our　students　and　that　the　J－IBP　can　be　expanded　to　include　studying　foreign　languages　other
than　English　in　short－term　programs　overseas（i．　e．　Chinese　in　China，　French　in　France，　Ger－
man　in　Germany）．
Conclusion
　　　The　School　of　Business　Administration　hopes　that　the　lnternational　Business　Program　of
the　School　of　Business　Administration　at　Meiji　University，　both　the　Overseas　International
Business　Program　for　International　Students（0－IBP）and　the　International　Business　Program
for　Japanese　students（J－IBP）can　be　developed　further　and　expanded　in　the　future．　Both
programs　have　shown　their　worth　in　activating　our　students　and　making　them　aware　of　the
need　of　learning（business）English　and　the　importance　of　understanding　foreign　culture．　It
is　to　be　hoped　that　the　International　Business　Program　will　in　future　play　an　important　part
in　preparing　our　students　to　be　graduates　who　have　a　sound　foundation　in　all　aspects　of
practical　business　English　knowledge　and　a　higher　appreciation　of　the　importance　of　under－
standing　foreign　culture　if　they　are　to　participate　as　Japanese　business　professionals　in　the
global　business　marketplace．〔20）
　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　Footnotes
（1）　Our　goal　is　to　select　the　best　students　from　top－ranking　universities　abroad　to　provide　role
　　　models　for　our　students　and　to　give　them　the　most　intellectual　stimulation．
（2）　Five　institutions　were　invited　to　join　the　pilot　J－IBP　program．　Three（one　in　Canada　and　two　on
　　　the　West　Coast　of　the　US）were　visited　in　person　by　a　member　of　the　IBP　committee　and　two　were
　　　corltacted　via　e－mail　on　a　personal　basis　by　another　member　of　the　IBP　who　had　connections　at
　　　these　institutions．　It　is　interesting　to　note　that　The　Haas　School　of　Business　was　strongly　repre－
　　　sented　because　the　school　has　a　strong　Internet　component，　sending　out　20～30　e－mails　to　all　its
　　　students　every　day．　Haas　put　out　the　public　call　for　applications　and　the　e－mail　was　sent　to　the
　　　entire　student　body．　One　student　who　came　said“I　get　so　many　e－mails　from　the　school　that　I
　　　always　delete　them　without　reading　them　and　almost　deleted　the　O－IBP　announcernent　but　lust
　　　before　I　did　I　read　it　and　got　interested．”At　the　other　schools　it　seems　that　the　business　school
　　　administration　or　the　international　programs　people　sat　on　the　information　and　did　not　dissemi－
　　　nate　it　to　the　students　in　a　timely　manner．
（3）　This　student，　although　not　a　business　major，　was　selected　to　see　if　overseas　students　with　a
　　　better　knowledge　of　Japanese　would　have　more　interaction　with　our　students　outside　of　the
　　　regular　schedule．　The　conclusion　was　that　some　Japanese　is　needed，　but　as　the　program　was　done
　　　totally　in　English，　our　students　were　willing　to　interact　in　Enghsh　and　a　high　level　of　Japanese　is
　　　nOt　neCeSSary．
（4）　See　comments　from　students　in　section　on　open　seminars　and　classes．
（5）　See　footnote　3）above　for　the　reason　one　student　was　not　a　business　major．
（6）　The　three　students　from　Berkeley　were　Angela　Riya　Kuo，　Seiji　Quinn　Nakayama，　and　Takeshi
　　　Whitney　Orimoto．　The　fourth　student　was　Christopher　John　Wade　from　San　Jose　State．
（7）　The　numbers　are　5　first－year　students，26　second－year　students，52　third－year　students，10　fourth
　　　year　students，90ther　department　students．
（8）　The　Lecture　Series　for　2002　was　set　up　by　Prof．　Y．　Ii．
（9）　The　seminar　and　class　schedule　were　set　up　by　Prof．　Y．　Yamashita，
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（10）　June　13，　2002．　Nissan　Motor　Factory，　Tochigi　Prefecture；34　people　went，　supervised　by　Profs．
　　　Endo，　Ii　and　Aoki．
（11）　June　24；2002．　Cannon，　Ami　Branch　in　Ibaragi　Prefecture；37　people　went，　supervised　by　Profs．
　　　Johnson，　Tsuji，　and　lecturer　Kim．
（12）　June　15，2002，　Edo　Tokyo　Hakubutsukan；24　people　went，　supervised　by　Profs．　Ikoma　and
　　　Hatanaka．
（13）　June　21，2002．39　people　went，　supervised　by　Profs．　Johnson，　Abe，　Oishi，　Yamashita，　Ii　and　lec－
　　　turer　Van　Helvoort．
（14）　The　certificates　were　given　to　the　four　overseas　students　and　22　Japanese　IBP　students　who
　　　completed　all　required　activities　to　receive　certificates．
（15）　said　to　the　author　at　the　end　of　the　program　informally　by　an　O－IBP　Japanese　student．
（16）　The　facilities　at　the　Yoyogi　Olympic　Youth　Center　were　made　available　through　the　efforts　of
　　　Prof．　Hoshino．
（17）　Special　thanks　go　to　juniors　Sakae　Kaneko　and　Tomoko　Tanaka　as　tutors　for　the　IBP．
（18）　The　feedback　information　from　Prof．　Yamashita　and　Prof．　Abe　has　been　edited　for　main　points
　　　related　to　the　direct　influence　of　the　O－IBP　on　our　student　thinking．
（19）　The　author　has　been　taking　his　seminar　students　overseas　to　Canadian　College　of　Business　and
　　　Language　since　2000．　He　investigated　universities　and　language　schools　in　Vancouver　and　Victo－
　　　ria　and　decided　on　CC　for　the　quality　of　its　program　and　for　its　willingness　to　go　the　extra　mile．
　　　For　example，　when　one　of　his　seminar　students，　confjned　to　a　wheelchair，　signed　up　to　study　there
　　　for　the　March　2002　program，　CC　paid　the　money　to　have　the　house　where　he　did　homestay　made
　　　barrier－free，　including　all　necessary　ramps，　rails　in　the　bathroom，　etc．
（20）　The　IBP　was　developed　through　the　efforts　and　support　of　then　Dean　of　the　School　of　Business
　　　Administration　Prof．　K．　Hashimoto．　Members　of　the　committee　for　the　20020－IBP　were：Chair：K．
　　　Kuroda．　Members（alphabetically）：Profs．　T．　Hatta，　Hoshino，　Y　Ii，　N　lkoma，　H．　Kawatake，　M．
　　　Sano，　K．　Tomura，　M　Tsuji，　Y．　Yamashita，　and　the　author．　Office　staff：S．　Onodera　and　Sagawa，
　　　with　special　help　from　lecturer　A．　Kim．
69
